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SPSS22.0 « «
0.8 a 0.9 o
1
(%) (%)
182 45 165 41
223 55 174 43
<25 117 29 66 16
25 -34 171 42 24 6
35 -44 64 16 210 52
=45 53 13 171 42
2
Bartlett” s ( Structural Equation Model; SEM)
KMO y - SEM
o,
0.773  712.379 6 0.000
SEM
0.801 672.978 6 0. 000
0.726  483.418 3 0.000 »s
0.730  501. 866 3 0.000 ’
0.729  525.984 3 0. 000
0.758  834.727 3 0.000
0.752  768.951 3 0. 000
0.741 615.590 3 0.000
KMO Bart-
lett” s KMO 1
; 0.05
o SPSS22. 0 KMO
0.7 0.9
0. 000 ( 2) . 3
N ()
AMOS21.0
( 3) .
292. 444 109



2.683 3, NFI = 0. 926 TLI = ( AVE) AVE
0.940 IFI =0.952 CFI =0.952 GFI =0. 923 1 o AMOS21.0
0.9: RMR =0. 037 RMSEA =0. 065 0.7 ( AVE)
0.08 . 0.5( 3) .
3
p AVE
Q1 0. 856 0.733 * kK
02 0.787 0.619 % % %
0.8519 0.5913
Q3 0.731 0.534 * % %
Q4 0.692 0.479 % %k Sk
Q5 0. 829 0. 687 * % %
Q6 0.775 0.601 * % Xx
0. 8494 0. 5859
07 0.726 0.527 * % %
08 0.727 0.529 * % %
Q9 0.822 0.676 * % %
Q10 0.775 0.601 * % % 0.8398 0.6361
Q11 0.795 0.632 * % %
Q12 0.789 0.623 * % %
Q13 0.822 0.676 * Kk k 0. 8456 0. 6461
Q14 0. 800 0.640 % % %k
Q15 0. 840 0.706 * % %
Q16 0.786 0.618 * % % 0.8518 0.6571
Q17 0. 805 0.648 * % %
e P <0.001
() NFI = 0. 936 TLI =0. 963 CFI = 0. 969 IFI =
AMOS21.0 0.969 0.9
2 el e2.e25
€26 ( 4) . Hla.Hlb.Hlc.Hle.H2c. H2d,
507. 696 274 H3.H4.H5
1.853 3; RMSEA 0.046 4,
0.5 AGFI 0. 887 0.9 GFI =0.912
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Estimate S.E. C.R. p S — Estimate
< - - - .248 . 068 3.653 o Hib 0.246
< - - - .314 . 083 3.798 e Hle 0.366
<--- .234 .063 3.737 e Hla 0.201
< - - - . 087 . 083 1.054 .292 H1d —
< - - - .115 .042 2.731 o Hle 0.106
- - - . 837 .091 9.226 o H3 0.719
< - - - .200 . 088 2.266 ’ H2d 0. 196
< - - - . 165 .046 3.574 o H2c 0.131
< - - - -.151 .070 -2.167 .030 H2a —
< - . 138 .074 1.862 .063 H2b —
< - -.069 .093 —-.747 . 455 H2e —
- - .215 .083 2.581 o H4 0.206
- - .700 .076 9.239 e HS 0.779
D P <0.001; ** P<0.01; ° P <0.05
() .
N 5.
. 5) .
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Mechanism of Logistics Service Quality Influence on
E - commerce Customer’s Purchasing Decision
FANG Xiao — ping ZHANG Xiang — hong
( School of Traffic and Transportation Engineering Central South University Changsha 410075 China)

Abstract: The influence of logistics service quality on e — commerce customer decision is the decision basis for e — commerce company to choose lo—

gistics service provider. By building e — commerce logistics service quality — customer decision theory model the logistics service quality is divided

into 5 dimensions: distribution service quality information quality staff service quality customization service quality and error treatment quality.

According to the analysis obtained from structural equation model it is found that logistics service quality affects customer purchasing decision

through customer satisfaction and customer trust; distribution service quality information quality staff service quality and error treatment quality

have a direct positive impact on customer satisfaction; staff service quality and customization service quality have a direct positive impact on custom—

er trust; the total impact of error treatment quality on customer decision is more. According to each factor” s impact feasible advices are proposed.

Key words: logistics service quality; customer decision; e — commerce; SEM



